
 

Environmental policy 

Karmarts conducts its business with a strong commitment to environmental responsibility, aiming to 

minimize impacts throughout the value chain — from research and development, procurement, production, 

storage, and distribution, to marketing and consumer engagement. Our environmental approach focuses on 3 

key areas: 

1. Assessing and Managing Environmental Impacts 

Analyze the environmental impacts of organizational activities, establish control measures, and 

disclose relevant information to the public. 

2. Promoting an Environmental Corporate Culture 

Organize activities to raise knowledge, awareness, and collaboration on environmental issues among 

employees, partners, customers, and communities, embedding environmental values and ethics as an 

integral part of corporate culture. 

3. Compliance with Laws and International Standards 

Strictly adhere to environmental regulations and implement international standards in business 

operations to enhance sustainability. 

 Karmarts is committed to cultivating a “Green Culture” by integrating systematic environmental 

management throughout the value chain, creating business value alongside sustainable social and 

environmental development. 

 Approved by the resolution of the Executive Committee at its Meeting No. 2/2026 held on August 31, 

2026.  
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